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01   Positioning
	GV Capital is an investment and development holding. We create space for projects, partnerships and growth. Our first focus is industrial and logistics space.



	Space for projects, partnerships and growth.


02   Name
	GV Capital     Georgian Ventures



	Short
	Two letters. One word. Easy to say.

	International
	Works in Georgian and English.

	Room to grow
	Not tied to one sector or location.


03   Brand architecture
	Holding
	GV Capital

	Sector
	Industrial & Logistics

	Project
	Lilo · Ponichala · Teleti


04   Values
	Trust
	We do what we say.

	Partnership
	The sale is a milestone. The relationship continues.

	Long-term thinking
	We build with the next twenty years in mind.


05   Our audience
	Investors
	Looking for scale and a clear view of risk.

	Partners
	Developers, operators, finance and construction partners.

	Businesses
	Companies that need their own production or warehouse space.


06   Communication
TAGLINE
	Space that creates opportunities.


CONCEPT
	GV CAPITAL MAKES SPACE



	GV CAPITAL
	Capital creates the conditions.

	SPACE
	Space gives action a place.

	POSSIBILITY
	Opportunity takes shape.


CORPORATE MESSAGE
	We give opportunity structure and a way forward.


BRAND VOICE
	Direct
	Say what we offer and what it costs.

	Calm
	No shouting. No promises we cannot support.

	Action-led
	Leave people with a clear next step.



	WE CREATE · WE DEVELOP · WE DELIVER


07   Company description
SHORT
	GV Capital brings investment and development together. Our first focus is industrial and logistics space in Georgia.


FULL
	GV Capital is an investment and development holding. We create space for projects, partnerships and growth. Our first focus is industrial and logistics space in and around Tbilisi, with production and warehouse complexes offered as whole sites or individual units.


BUSINESS DESCRIPTOR
	Investment & development holding · Industrial & logistics space
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